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BRANDING

Year: 2018

Client: Meraki Fight Fitness

Services: Business Card, Instagram Story & Logo

Audience: Fitness Prospectous

P N

Transformation

program in

collaboration
with
ProWellness

SYNOPSIS

Branding collaterals for Meraki Fight Fitness by
revamping of logo, creation of the business card and

Instagram Story template.

MERAKI FIGHT FITNESS

MUAY THAI e PERSONAL TRAINING e BOXING



MARKETING Vear: 2018 SYNOPSIS

Company: Junior Art Lab Creative direction and delivery for ATL, TTL & BTL
Services: Web Design, Art Direction, Brand Guide, Pull up Banner

marketing collaterals.
Audience: Kids, Parents & Educators

artlab

empowering
creative minds

brand quide

colour pallette
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Proxima Nova ubuntu title
ABCDEFGHIJKLMNOPQRSTUVWXYZ  abedefghijkimnopgrstuvixyz
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1234567890

empowering
creative minds
today for a better

Q The Promenade @ Pelikat
183 Jalan Pelikat #B1-44
Singapore 537643




ILLUSTRATION Year: 2014 SYNOPSIS

Client : XL Recordings To emulate the rave and music of “The Prodigy” in

Services: Al Poster, Video illustration & video format
Audience: Musicians, Ravers
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F I L M Year: 2016

Client: Puttnam School of Film
Services: A2 Poster, DVD Cover & Press Kit
Audience: Media Press, Film Enthusiasts

SYNOPSIS

Film promotion for graduating students of Puttnam
School of Film for the film “Block 427"

NOTHING
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REPORT

Year: 2018

Client: National Environment Agency
Services: Event Report

Audience: Internal Stakeholders

Agency: Orgnix Creatives

'Keep Clean,
Singapore!’

2018 REPORT

SYNOPSIS

Event report for “Keep Clean, Singapore” with

infographics and photo editing.




ANNIVERSARY Year: 2018 SYNOPSIS

Client: Marsiling Primary School Collaterals, deliverables and creative direction for

Services: Creative Direction, Game Design, E-mail Signatures, Marsiling Primary School’s 60th Anniversary.
Logos, Character Design, Standees, Event Backdrops and

Marketing Collaterals

Audience: Event participants, Invitees, Internal Stakeholders

Agency: Orgnix Creatives
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Marsiling Primary School

HERO MASCOT VILUAN
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Lorem ipsum dolor sit amet, consectetur adipiscing
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RESPECT * RESPONSIBILITY * INTEGRITY « CARE » COMMITMENT * ESPRIT DE CORPS




LOGO GUIDES Year: 2018 SYNOPSIS

Client: Personal Data Protection Commission Conceptualisation & Delivery of logos and logo guides
Services: Logos & Logo Guides for internal and external usage specifics.
Audience: Internal & External

Agency: Orgnix Creatives

APEC
CROSS BORDER

PRIVACY RULES SYSTEM
DATA PROTECTION

APEC
PRIVACY RECOGNITION

FORPROCESSORS SYSTEM
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Logo Guidelines Logo Guidelines




PROMOTIONS Year: 2018 SYNOPSIS

Client: Land Transport Authority Promotion collaterals for Senior Citizen EZ Link and
Passion Card holders for the new Auto-Top up service.

SAFE AND
SECURE

Services: A4 Poster, Brochure & Pull up Banner
Audience: Masses

Agency: Orgnix Creatives

ENJOY $5 CASHBACK ON 5 YOUR CHANCE TO WIN
GOOD TO KNOW PUBLIC TRANSPORT RIDES IN OUR LUCKY DRAW

bank account used for the ATU GIRO-Link by 3
December 2018
« Limited to first 10,000 eligible participants

Winners will be announced at
n L 3 www.transitlink.com.sg/atupromotion
EROUSHTID YoU B t and notified via thelr residential address.

=Rz @Ik NETS  §rose 83DBS (as registered with TransitLink)

GET MORE WITH YOUR SENIOR WHY REGISTER FOR THE EASIEST WAY TO

CITIZEN CONCESSION CARD! AUTO TOP-UP? REGISTER FOR AUTO TOP-UP

PAssion Silver
Concession card

+ Head down to your nearest MRT / LRT station

« Bring along a valid POSB / DBS ATM card and
your concession card

* Use the General Ticketing Machine (GTM)

GET MORE WITH YOUR SENIOR H
CITIZEN CONCESSION CARD! =
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BY REGISTERING FOR AUTO TOP-UP

ABOUT HAVING
“INSUFFICIENT

QUICK AND EASY
REGISTRATION
PROCESS
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SAFE AND
SECURE

BROUGHT TO YOU BY:
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SEMINAR

Year: 2018

Client: People’s Association
Services: E-Backdrop, EDM
Audience: Internal & Invitees

Agency: Orgnix Creatives

SYNOPSIS

Seminar invitation through EDM to seminar with

e-backdrop for the seminar.

Date:25 uly 2018 ()

‘Venue:singpost Centre Theatrette
10 Eunos Road ,Singpost centre,
Level, Singapore 408600

Attendance strictly by RSVP and Confirmation only.




USER GUIDES

OPUBEEE.,

ENcGINEERING
Competency FRAMEWORK

CATCHMENT & WATERWAYS

ENGINEERING
CompeTency FRAMEWORK

WATER SUPPLY NETWORK

Manage Operations of Water Service & Operations
Centre

Year: 2018

Client: Public Utilities Board

Services: Publication Design

Audience: Internal Trainers & Trainees

Agency: Orgnix Creatives

OPUBEE

ENGINEERING
COMPETENCY FRAMEWORK

The PUB Engineering
Competency Framework

Background

e —

WATER RECLAMATION NETWORK

Perform Maintenance of Water Pipelines

Using the PUB Engineering
Competency Framework

ENGINEERING
CompeTENCY FRAMEWORK

WATER SuPPLY PLANTS

‘Courses relevant to Singapore Works -
Waterworks Operations & Maintenance

SYNOPSIS

User guides for trainers and trainees for Public

Utilities board in competency in water engineering.

ENGINEERING
CompeTency FRAMEWORK

WATER RECLAMATION PLANTS
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Mapping of Competencies to Job Post under
Water Reclamation Plants Operations
Maintenance
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Mapping of Competencies to Job Post under

Special Projects




EDMs

NLB's FORMULA FOR SUCCESS:
LEADERSHIP

cad by Example Greate the Winning Culture Care & Celebrate Suc

NLB leads

82% 8% 76% 2%

MOLLY achieved 550,000 visitors and I million loans since 2008,

Project Deliver Me: 2 me w
Ip of more than 26 2 mme hos generated more than 18,500 library loans

Chority Book Donation: C 230,000 pre-loved

books donated by NLB

Singapore Quality
Award with Special
Commendation SINGANY

e

Deor NLBians,

Earlier this month, NLB submitted its application for the Singapore Quality Award with
Special Commendation (SQA SC). This award is conferred by EnterpriseSG (formerly
known as SPRING Singapore) to organisations deemed to be world-class. To date,
NLB has won the Singapore Quality Award (SQA) wice. Winning the SQA SC would
enable us to confirm our pasition s a leading world-class institution in the library and
archive industry.

Our business excellence journey is a team effort, in which each NLBian plays a vital role.
Over the next few months leading up to the period of assessment, we will need to work
hand-in-hand to support each other. Come July, a team of assessors from EnterpriseSG
will be making their rounds in NLB; touching base with many of you o learn more
bout howwe conduct our business, s wellas o understand our polices and processes
In preparaion for these sessions, the SQA SC project feam will be organising several
briefngs fo ensure that you and your supervisors have all the necessary knowledge fo
answer their questions with confidence. These briefings will mirror the ones we had as
partof our preparation for the People & Innovation Excellence Awards in 2016,

To conclude, | would ke to thark each and every NLBian for your continuous efforts
in this journey. The Serior Management feam and | look forward fo your unwavering

support and participation in the months to come.

Thank you and lets work together as one NLB;

Mrs Elaine Ng
CEO, NLB
INNOVATION
STRATERY DID YOU KNOW?
L g2
=N Ny =} The BE framework provides a
E B mme 2 L b
= = standords for business excellence,
PROCESSES It ilustrates the cause and effect
relationships between the drivers
L KNOWLEDGE J of performance and the. results
LEARNIG achieved

Year: 2018

Client: National Library Board

Services: EDM Series

Audience: Internal Stakeholders

Agency: Orgnix Creatives

NLB's No. 5 Formula for Success:
PROCESSES

Experimentation [T ortners |

LEADERSHIP

03

Communications

With regard o re-invention, the NLB has leapfrogged
competing offerings and redefined what the public
library industry should be about.

NLB has been recognised for Innovation Excellence both locally and internationally
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Our Robust Business Processes Create Value and Spur Innovation

STRATEGY
5 ll l\ ~ Q
NLB stotegic planning process provides  fromework for charting our s through
1. Long term blueprints (10 years)

2 Mid-term mosterplans (5 years)
3. Annual workplons

on (MCI). We ols

MCI'S PRIORITIES FOR NLB

1. Bringing the community together
2. Engoging citizens through our shared history and heritoge
3. Helping Singoporeans adopt fo the Smart Notion
4. Helping individuols succeed in the Future Economy

OUR CURRENT BLUEPRINT - LIBRARIES FOR LIFE 2

OUR CURRENT MASTERPLANS

Libraries of the Future Masterplan  National Reading Movement National Patrimony Masterplan
Revamping our R Preserving ond promoting our history.
libraries and heritoge.
20162017 (Phase I)
2016-2020 2016.2020 20182022 (Phase Il)

Josize m + Reoch outfo more adults ond
owd seniors
Promote Mother Tongue Longuoge
 accessble hubs (MTL) reoding
Enhonce libr + Forge portnerships fo promote
i reading

HOW DO WE DEVELOP AND TRACK OUR ANNUAL WORKPLANS?

Seting Develop long and short Communicate Implement and
Directions m plans to Staff ‘monitor plans
Divisional workplans. Stoff F * Quorterly reports to.
[¢ rove Senior C Boord and SMC
Management Committee, C *+ Halfyearly reports to
Boord, ond MCI Divis Ml

SYNOPSIS

EDM Series to promote National Library Board’s

formula to success for internal circulation.

NLB 5 FOH’H‘J a {Of SUCCCSS
CUSTOMER

OUR MISSION &VISION

oneNLB Service Vision

Knowing who our customers are

Public Library oo . Girets
Notional Librory 7
Notional Archives

Know

ur customers needs

Customer
Hotline lie 2 Email Satisfaction N Sociol Medio
Forms. Groups
Surveys

Internalising & addressing customers feedback

Inititives arising from customers feedback

Knowing that our customers are satished
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KNOWLEDGE

OURKM VISION
Livingk e d wisdom, ulfiling careers, delight

KM s imbued Living Knowledge + KMis enlvened and supported through our
K comes peopl

Knowledge sharing for co-creation, innovative and

s AAARR

KM s ot o developing our people’s KM i deployed o serve our customers, portners and
potentiol, and sening curent ond future ne stakeholders

Knowledge 1 1o continually developour + Knowledge used 1o establish our Masterplns and
soffs Strotegies

Knowled: attroch, motivate, develop and Knowledge assets buil os o netvork

retain the nght mx of alent

This eco-system of living knowledge is exemplified through our Knowledge Management (KM)
Framework and governed by our Knowledge and Information Management Policy.

NLB's KM Framework: An eco-system of Living Knowledge
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